
The Advanced 
Guide To Healthcare 
App Store 
Optimization

Atlanta
7000 Central Parkway,

Suite 220, Atlanta, GA 30328

Phone: 470-480-3158

Email: hello@healthtechwiz.com

By HealthTechWiz

www.healthtechwiz.com

 From beginning to �nish, learn the nuts 
and bolts of App Store Optimization (ASO) 
so you can increase app downloads and 
visibility.



Table of Contents

Foreword

Understanding - What is App Store Optimization (ASO)?

Why is ASO important In the healthcare business?

What is the significance of app store optimization for app
expansion?

How can I use ASO to improve my healthcare app’s ranking?

What are some common ASO mistakes that healthcare 
organizations make?

What are the benefits of app store optimization?

How can I track my app’s ASO progress?

What is the difference between SEO and ASO?

Mobile App Trends in 2022

How to Optimize Your Mobile App for Google Search

How to Optimize Your Mobile App for App Store Search

5 Tips for Promoting Your Mobile App

Appendix: Mobile App Development Resources

Get Help From Us - HealthTechWiz

03

04

05

06

07

08

09

10

11

12

13

14

15

16

17



3The Advanced Guide To Healthcare App Store Optimization

Foreword
Many healthcare organizations in the US have started to invest in developing mobile apps 
as a way to better engage with patients and improve outcomes. The app market is 
becoming increasingly crowded, making it more important than ever to ensure that your 
healthcare app is visible and easily discoverable by potential users.

App store optimization (ASO) is the process of optimizing your app for the app store in 
order to improve your app’s visibility and ranking. ASO is similar to search engine 
optimization (SEO) for websites. Just as SEO helps website users find relevant websites via 
search engines, ASO helps app users find relevant apps via app store searches.

ASO is a complex process, but there are some basic things you can do to get started. This 
guide will walk you through the basics of ASO and how you can use it to improve your app’s 
visibility and ranking.
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Understanding - What is App Store
Optimization (ASO)?
ASO is the process of optimizing your app for the app store in order to improve your app’s 
visibility and ranking. ASO is similar to search engine optimization (SEO) for websites. Just 
as SEO helps website users find relevant websites via search engines, ASO helps app users 
find relevant apps via app store searches.

When users search for apps in an app store, they are presented with a list of results. The 
position of your app in this list is determined by a number of factors, including the relevan-
cy of your app to the user’s search query and the quality of your app. ASO is the process of 
improving these ranking factors in order to improve your app’s position in the search 
results.

However, getting an app listed in the App Store and keeping it there is a time-consuming 
process. While it may seem difficult at first, there are several easy steps you can take to get 
started. This guide will walk you through the fundamentals of ASO and how to use it to 
enhance your app's visibility and ranking.

Both on-metadata and off-metadata ASO are important for improving your app’s visibility 
and ranking. In this guide, we will focus on on-metadata ASO.

There are two types of app store optimization:

On-metadata ASO: This is the process of optimizing your app listing for the App 
Store. This includes optimizing your app title, keywords, descriptions, and screen-
shots

1

Off-metadata ASO: This is the process of promoting your app outside of the App 
Store. This can be done through App Store listings, social media, paid to advertise, 
and other channels.

2
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Why is ASO important In the
healthcare business?
There are a number of reasons why ASO is important for healthcare organizations. First, 
mobile apps are becoming increasingly important in healthcare. A recent study found that 
72% of US physicians use a mobile app for work-related purposes. This number is only 
going to increase as more and more healthcare organizations invest in developing mobile 
apps.

Second, the app market is becoming increasingly crowded. In 2018, there were over 2.1 
million apps available for download in the App Store and Google Play Store. This number 
is only going to increase as more and more businesses invest in developing mobile apps.

Third, ASO can help you better engage with your patients and improve outcomes. A recent 
study found that patients who used health apps had better health outcomes than those 
who did not use apps.

Finally, ASO can help you save money on marketing costs. By investing in ASO, you can 
improve your app’s visibility and ranking without having to pay for expensive marketing 
campaigns.

ASO is an important part of any healthcare organization’s mobile strategy. By investing in 
ASO, you can improve your app’s visibility, engage with your patients, and save money on 
marketing costs.
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What is the significance of app store
optimization for app expansion?
There are a number of reasons why ASO is important for app expansion. First, ASO can 
help you improve your app’s visibility and ranking in the app store. This will lead to more 
downloads and better app store reviews.

Second, ASO can help you save money on marketing costs. By investing in ASO, you can 
improve your app’s visibility and ranking without having to pay for expensive marketing 
campaigns.

Third, ASO can help you better engage with your patients and improve outcomes. A recent 
study found that patients who used health apps had better health outcomes than those 
who did not use apps.

Fourth, ASO can help you target new markets. By optimizing your app for different coun-
tries and languages, you can reach new users who are interested in your app.

ASO is an important part of any app expansion strategy. By investing in ASO, you can 
improve your app’s visibility, save money on marketing costs, better engage with patients, 
and target new markets.
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How can I use ASO to improve my
healthcare app’s ranking?
There are a number of factors that impact your app’s ranking in the app store. The most 
important factor is your app’s keywords. Keywords are the words or phrases that users 
search for when they are looking for an app. By including relevant keywords in your app 
title, keywords, and description, you can improve your app’s ranking for those keywords.

Another important factor is your app’s reviews and ratings. Apps with higher ratings and 
positive reviews tend to rank higher than apps with lower ratings and negative reviews.

Finally, your app’s conversion rate is also a factor that impacts your ranking. Your conver-
sion rate is the percentage of users who download your app after searching for your app 
in the app store. A higher conversion rate means that you are more likely to rank higher for 
your keywords.

There are a number of other factors that can impact your ranking, but these are the three 
most important. By focusing on these three factors, you can improve your app’s ranking 
and visibility in the app store.
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What are some common ASO
mistakes that healthcare
organizations make?
There are a number of common ASO mistakes that healthcare organizations make. One 
mistake is not including relevant keywords in their app title, keywords, and description. 
Another mistake is not optimizing their app for different countries and languages. A third 
mistake is not regularly updating their app to improve its ranking.

By avoiding these mistakes, you can improve your app’s ranking and visibility in the app 
store.
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What are the benefits of app store
optimization?
There are a number of benefits of app store optimization. ASO can help you improve your 
app’s visibility and ranking in the app store. This will lead to more downloads and better 
app store reviews.

Here's how app store optimization can help you and what you can achieve as a result:

Always be discovered by high-quality and relevant users

By avoiding these mistakes, you can improve your app’s ranking and visibility in the app 
store.

ASO helps your app to be seen more often in the app stores, which leads to more down-
loads. When people can easily find and download your app, they’re more likely to give it a 
try. And the better your app is, the more likely people are to keep using it and tell their 
friends about it.

ASO helps you improve your app ranking for specific keywords. When you optimize your 
app for the right keywords, you’ll be more visible to users who are actually interested in 
your app. This leads to higher quality downloads, which can lead to better reviews and 
ratings.

Create a long-term, sustainable method to increase organic app downloads

App store optimization is a long-term strategy that can help you get more downloads over 
time. By focusing on ASO, you can improve your app’s ranking and visibility, which will lead 
to more organic downloads. And the best part is that ASO doesn’t require you to spend any 
money on user acquisition!

Cut your acquisition costs and receive consistent development by following the KPI 
model

ASO should not be an afterthought but rather a integral part of your app development 
from the beginning. By following a ASO KPI model, you can cut your acquisition costs and 
receive consistent growth. The key is to establish ASO KPIs early on and track them 
throughout the development process.

Increase app revenue and conversion rates

ASO can also help you increase your app revenue. By optimizing your app for conversion, 
you can increase the number of people who actually purchase something from your app. 
And by optimizing your in-app economy, you can make more money from each user.

Get more downloads without spending on user acquisition!

Improve visibility and stand out in the app stores
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What is the difference between
SEO and ASO?
Search engine optimization (SEO) is the process of optimizing a website for Google search. 
App store optimization (ASO) is the process of optimizing a mobile app for the app store.

Both SEO and ASO share some similarities, but there are also some key differences. Here’s 
a quick overview of the main difference between SEO and ASO:

ASO helps your app to be seen more often in the app stores, which leads to more 
downloads. When people can easily find and download your app, they’re more likely to 
give it a try. And the better your app is, the more likely people are to keep using it and tell 
their friends about it.

SEO is about improving your website’s visibility and ranking in Google search results, while 
ASO is about improving your app’s visibility and ranking in the app store.

SEO is a long-term strategy that can take months or even years to see results, while ASO is 
a shorter-term strategy and you can see results in weeks or months.

SEO requires ongoing effort to maintain and improve your ranking, while ASO only 
requires periodic updates to your app.

SEO is free, while ASO may require you to pay for app store keywords.

So, what’s the bottom line? If you want to improve your website’s visibility and ranking in 
Google search results, then you should focus on SEO. If you want to improve your app’s 
visibility and ranking in the app store, then you should focus on ASO

SEO ASO
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Mobile App Trends in 2022
The mobile app industry is constantly changing and evolving. Every year, there are new 
trends and technologies that change the way we use and develop apps. Here are some of 
the biggest mobile app trends that we expect to see in 2022:

Augmented reality (AR) is one of the most exciting and rapidly growing trends in the mobile 
app industry. AR apps allow users to experience digital content in the real world. For exam-
ple, you can use an AR app to see how a piece of furniture would look in your living room 
before you buy it.

Augmented reality (AR)

The internet of things (IoT) is another rapidly growing trend that is changing the mobile 
app industry. IoT refers to the network of physical devices, vehicles, home appliances, and 
other items that are connected to the internet.

Internet of things (IoT)

5G is the next generation of mobile broadband technology. 5G offers faster speeds and 
lower latency than 4G, making it ideal for mobile gaming, streaming video, and other band-
width-intensive applications.

5G

Cloud computing is a trend that is revolutionizing the way we use and develop mobile 
apps. With cloud computing, mobile apps can be developed and deployed faster and more 
efficiently. Additionally, cloud-based apps can be updated and maintained more easily 

Cloud computing

Blockchain is a distributed database that allows for secure, transparent, and tamper-proof 
transactions. The mobile app industry is beginning to explore the potential of blockchain 
technology. For example, some app developers are using blockchain to create decentral-
ized applications (dApps).

These are just a few of the mobile app trends that we expect to see in 2022. As the industry 
continues to evolve, we can expect to see even more innovative and exciting trends 
emerge.

Blockchain
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How to Optimize Your Mobile App for
Google Search
If you want people to find your app, then you need to optimize it for Google search. Just 
like with any other website, the first step is to make sure that your app is indexed by Goo-
gle.To do this, you need to submit your app to the Google Play Store.

Once your app is indexed, you can start optimizing it for specific keywords. To do this, you 
need to choose the right keywords and use them throughout your app’s title, description, 
and screenshots. You should also consider creating a video demo of your app to help it 
stand out in search results.

In addition to optimizing your app for specific keywords, you also need to make sure that 
your app is updated regularly. Google favors apps that are regularly updated with new 
features and bug fixes. So, if you want your app to rank high in Google search results, you 
need to commit to regular updates.

By following these optimization tips, you can improve your chances of ranking high in 
Google search results and getting more people to download your app.
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How to Optimize Your Mobile App for
App Store Search
Just like with Google search, if you want people to find your app in the App Store, you need 
to optimize it for App Store search. The first step is to choose the right keywords and use 
them throughout your app’s title, description, and screenshots. You should also consider 
creating a video demo of your app to help it stand out in search results

In addition to optimizing your app for specific keywords, you also need to make sure that 
your app is updated regularly. The App Store favors apps that are regularly updated with 
new features and bug fixes. So, if you want your app to rank high in App Store search 
results, you need to commit to regular updates.

By following these optimization tips, you can improve your chances of ranking high in App 
Store search results and getting more people to download your app.
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5 Tips for Promoting Your Mobile App
Create a website for your app.

Use social media to promote your app.

Create a video demo of your app.

Optimize your app for App Store and Google Play search.

Commit to regular updates.

By following these promotion tips, you can get more people to 
download and use your app.
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Appendix: Mobile App Development
Resources
If you’re interested in developing a mobile app, there are a few resources that can help 
you get started.

The Android Developer Portal – This is the official website for Android app development. 
It includes resources, tools, and tutorials for developing Android apps.

The iOS Developer Portal – This is the official website for iOS app development. It includes 
resources, tools, and tutorials for developing iOS apps.

The Mobile App Development Course from Udemy – This is an online course that covers 
all aspects of mobile app development.

The Mobile App Development Book from Amazon – This book covers all aspects of mobile 
app development, from ideation to marketing.

5. The App Store and Google Play – These are the two main app stores for iOS and Android 
apps. They both offer resources for developers, including guidelines, tools, and marketing 
resources.

By using these resources, you can learn everything you need to know about developing a 
mobile app.
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Get Help From Us - HealthTechWiz
If you need help developing or promoting your mobile app, we can help. HealthTechWiz 
specializes in developing and marketing mobile apps for healthcare companies. We have 
a team of experienced developers and marketers who can help you get your app off the 
ground.

To learn more about our services, visit our website or contact us today.
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